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Abstract

This project involved the translation of a letter accompanying a Trenitalia customer loyalty card,  membership pack and user's guide. It is a standard letter without a date that is presumably sent to all new Cartaviaggio members.  The immediate task was to ensure that the informative function of the text was maintained in the TT.   Textual equivalence also had to be ensured by observing the conventions typical of such a genre. The next priority was to to guarantee equivalence of register, achieving the right degree of informality without appearing impolite.  The text also featured elements of the vocative and expressive functions. The expressive function  presented the greatest challenge, as it required the use of literary techniques to achieve an equivalent phonological effect.

Source Text










Cod. Pers. : 000000000 










Gent. Sig 










Indirizzo

Gentile Cliente

Benvenuto nel programma di Trenitalia che ti premia ogni volta che viaggi. Ecco la tua Cartaviaggio.

Essere socio Cartaviaggio significa far parte di un mondo di privilegi e vantaggi:

 premi esclusivi e biglietti omaggio con la raccolta Puntiviaggio;

 promozioni speciali riservate ai soci

 vantaggi e sconti sui servizi offerti dalle aziende Partner convenzionate.

Partecipare alla raccolta Puntiviaggio è semplicissima: ti basterà comunicare il tuo codice Personale ogni volta che acquisti biglietti o abbonamenti ferroviari. Per ogni euro spesa ti saranno accreditati 50 Puntiviaggio che potrai utilizzare per ottenere premi o biglietti omaggio.

Per scoprire tutte le altre opportunità offerte da Cartaviaggio ti consigliamo di conservare e leggere con attenzione la guida allegata a questa lettera.

Il programma Cartaviaggio Trenitalia è in continua evoluzione: per essere sempre aggiornato sulle promozioni e sulle convenzioni che di volta in volta Trenitalia metta a disposizione, visita il sito www.cartaviaggio.trenitalia.com
Qui, nella tua area riservata, esclusiva e protetta da password, potrai controllare il tuo saldo punti, richiedere il premio scelto, effettuare acquisti rapidi e beneficiare delle offerte che Trenitalia ti riserva in esclusiva. In alternativa, puoi rivolgerti al Call Center Trenitialia 89.20.21 attivo ogni giorno 24 ore su 24.

Il Team Cartaviaggio





Cartaviaggio Trenitalia

Ti augura buon viaggio! 




Ogni viaggio, un vantaggio

Target Text










PIN 000000000










Mr 










address

Dear Customer,

Welcome to the Trenitalia scheme that rewards you every time you travel. Here is your Cartaviaggio  card,

As a Cartaviaggio member you have instant access to a world of privileges and advantages:

 exclusive prizes and free tickets in exchange for your travel points;

 special promotions exclusively for members only

 advantages and discounts on services offered by our partner companies. 

It’s really easy to collect travel points. Just give your Personal Identity Number whenever you buy a ticket or railway season ticket. For every euro spent, you will receive 50 points that can be used to obtain prizes or free tickets.

To discover all the other opportunities offered by Cartaviaggio we advise you to keep and read the guide enclosed with this letter.

The Trentitalia Cartaviaggio club is continuously evolving. To keep abreast of the latest promotions and partnership deals from Trenitalia, click on www.cartaviaggio.trenitalia.com 

In your exclusive, password-protected, members-only web page, you can check your points balance , order prizes you want, buy tickets quickly and take advantage of the exclusive deals Trenitalia has for you.  Alternatively, contact the Trenitalia Call Centre on 892021, which is operative round the clock.

Team Cartaviaggio







Cartaviaggio Tenitalia

Wishes you a pleasant  trip






Every trip a treat

1. Analysis of Source Text

1.1. The Source Text

The Source Text is a letter accompanying a Trenitalia Cartaviaggi customer loyalty card and a guide leaflet explaining how to use the card and outlining the services and advantages of Trenitalia’s  customer loyalty club. 

1.2 Register

At first sight the format is typical of business correspondence. However, apart from the layout, it is marked by several important departures from standard business correspondence. Unlike a standard business letter from a supplier of services to a customer, the tone is highly informal. The customer is addressed using the familiar ‘tu’ form and verbs are conjugated in the second person singular.  

1.3 Text functions

This intimacy with the customer indicates that the text shares certain features of advertising texts, especially the vocative function, here apparent in the way the text is written to instil enthusiasm and to create the impression of a user-friendly scheme. Another important aspect of the text is the informative function. The letter provides a set of instructions on how to use the loyalty card; how to accumulate points, and how to receive updates about Cartaviaggi deals. Appropriately, ability modals and infinitives of purpose are  combined repeatedly to indicate how these objectives can be achieved. The modals of ability are also widely used to underscore the enabling and empowering  nature of the service provided. A special challenge is represented by the closing slogan, which is a concentrated example of vocative advertising  language and requires special ability and sensitivity on the part of the translator.

1.4 Lexis and terminology

In keeping with the informal register, much of the lexis is taken from the general word  stock with which most readers would be immediately familiar. Nevertheless, the text is marked by a degree of terminology, particular terms relating to customer loyalty schemes and clubs and the deals they offer. Translating this terminology successfully will entail research of parallel texts in English in the same semantic field. Another area of specific terminology relates to rail travel and various kinds of rail services, which will also entail sourcing of the translation, while some non-specialised  banking terminology  is also present.


1.5 Lexical equivalence

On the whole, the text does not feature conspicuous problems of lexical equivalence, grammatical, or pragmatic equivalence.  There are no particularly taxing  examples of polysemy or, with the exception of rare fossilised metaphors, no conspicuous figures of speech.    

1.6 Priorities

The translator will have to assess how best to achieve  the familiar intimate register in English, how to achieve the vocative function,  and how best to combine this with instruction giving in a natural and convincing way. The semantic field of loyalty clubs and schemes will require careful sourcing.

2. Comment on Target Text

2.1 Genre

The text belongs to a genre of which there are many TL examples: a letter from a service provider to a customer outlining the advantages and user-friendly features of a service. Certain conventional changes are required in translating this genre: Gentile Sig. in the address section is condensed to Mr in line with conventional address forms in British English; Gentile (an example of polysemy) becomes Dear, but apart from that the format is identical, as is the final greeting.

2.2 Register 

Achieving a comparable register in the target text cannot be ensured by using the personal pronoun ‘you’ alone. This example of the strategy Malone defines as ‘convergence’ would not  strike the TT reader as being particularly familiar, as it is used both formally and informally in English. This translator decided to underline the informal register of the text by using the imperative on some occasions ( Just state your Personal Identity Number, click on, contact the Trenitalia ), a mood which combines politeness with informality in English. 

2.3 Word level lexical equivalence

In this short text two lexical items exemplified  fairly elementary and typical problems of lexical equivalence. In the case of socio, an example of homonymy, with the word meaning both 'partner' and 'member'. In the present text the correct translation is 'member', while the concept of 'partner' is actually expressed using the English loan word. Another example of homonymy is 'saldo', with the translator having to choose between the noun and the adjective and between the meanings of  'sale' (closer in meaning  to svendita) or to 'balance ', meaning an amount. 


The lexical item conservare  embodies a possible pitfall familiar to all but the most inexperienced translators: the false cognate or 'false friend'. To opt for the morphologically similar 'conserve' would fail to achieve lexical equivalence, as it stresses the idea of protecting or maintaining the composition of something by a special effort or  through a special process. 'Keep' would be nearer the meaning of the original.  Controllare  represents a similar problem in that 'control' means to exert power or authority over, or  manipulate. Here the meaning is closer to the  the Italian verificare, and the TT lexical equivalent would be 'check.'

2.4 Above word level Lexical Equivalence

An elementary aspect of lexical equivalence above word level that nonetheless requires special attention is collocation. The most frequent kind of collocation problem in this text is presented by  the dependent prepositions of many verbs. Thus, Benevenuti in, becomes welcome to;  offerte dalle is rendered with offered by; partecipare alla raccolta  would have been 'taking part in', though this solution was later abandoned in favour of  one  dictated by the strategy of reduction; aggiornate sulle promozioni,  would have been informed about, while prottetto da password would become protected by, consigliamo di: we advise you to, beneficiare delle, take advantage of .These collocational changes, though necessary at the level of the rough draft, were not always used in the final version of the translation, as alternative solutions entailing different collocations were preferred. The frequency of such  particle  changes confirms the need for translators to be particularly careful when handling this 'simple' aspect of collocation. 

2.5 Main translation strategies

2.5 a Equation 

The text features a number of loan words: Call Centre , password, euro. In each case there is a complete equivalence and the loan word can be retranslated transparently into the TT. This is also possible because these loans are used in the singular and ensure equivalence. However, where the loan word is part of a compound, it has been modified by reordering (see 2.5b below).

2.5 b Reordering

The text was relatively straightforward to translate and Malone’s strategy of reordering was the main one implemented. The ST featured  a number of noun compounds: socio Cartaviaggio, raccolta Puntiviaggio, biglietto omaggio, programma Cartaviaggio, saldo punti, Call Centre Trenitalia. In the TT the compounds needed to be reordered with the position of  head nouns and classifiers being reversed (inversion).  Another instance of reordering involved the inversion of the ST noun-adjective sequence into the TT adjective-noun sequence.  

2.6 Other strategies

Besides these main strategies, the translation involved recourse to other strategies which are not uncommon when translating from Italian into English. One such strategy was reduction, notably in the case of the translation of attivo ogni giorno 24 ore su 24. 'Operative Round the clock' appeared semantically effective and was preferred to the other alternative 24/365, which may not be as widely known. Condensation  (lexical tightening) was  used when translating  modal puoi rivolgerti , which was resolved into a non face threatening imperative 'contact the Trenitalia Call Centre'.

Contextual disambiguation

While not the only example of contextual disambiguation ( see section 2.3 and homonymy) rivolgerti is a typical use of a general word (superordinate) being disambiguated contextually. Rivolgersi can be translated as 'contact', 'enquire', 'ask', 'apply to', 'call', 'phone'  'turn to'. t s clear from the context that  that the reader is being asked to contact the call centre by phone. The most effective equivalent verb would be 'call' (though this entails repetition due to the object - call centre) or 'phone'. The more general superordinate 'contact' would also be a suitable. choice. 

3. Test function : the vocative element

The ST concludes with a short text that embodies the vocative function, and as such represents a special translation challenge, because the translator is  called on  to achieve the same phonological effect obtained  with techniques and figures of speech familiar in advertising and in literary texts. Hence, it  is a concentrated example of the vocative-expressive function. These functions are meant to compress the overall message provided in the co-text in a way that is both attractive and mnemonically effective. This effect is achieved principally  through assonantal and alliterative devices: repeated vowel s and consonant sounds and the repetition the word viaggio and the echo in the morpheme 'aggio' in the final word 'vantaggio'. Non of these techniques is alien to similar texts in the TT and the translator tried to approximate the function of the ST principally by using a closing alliteration which, though it  cannot match the original  the frequency of repetition, strives for similar incisiveness with the use of heavily alliterated monosyllables in the closing line.

4. Conclusion

The translation of this text proved more challenging than the initial impression suggested it would be. The immediate problem was achieving textual equivalence by ensuring the translation conformed to TT conventions of the  genre. This also entailed striking the right register. Although the text was not particularly term-dense, its informative function necessitated accurate use of terminology, which the translator sourced on UK websites for similar schemes. Of these, the Scottishrail site, which described a similar scheme, was a source of valuable terminology.  Perhaps the most taxing aspect of the translation was concentrated in the final two lines of the text. These embodied the vocative function typical of advertising slogans.  This was achieved through the expressive function, heightened by the literary techniques of alliteration and assonance. Although it was not possible to reproduce this function quantitatively, this translator feels  that the translation has achieved near phonological equivalence. 
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